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Introduction  

Digitisation has a profound effect on access, and social media has the 

power to transcribe visual and audio information into accommodated 

formats for those who are D/deaf or blind. Assistive technology and 

keyboard shortcuts are gateways to information for some people, and 

everyone should be aware of the accessibility of their online content. 

There are a few free and effective ways to make your digital content 

more accessible for visually impaired or D/deaf people. Access 

measures like image descriptions and captions aren’t meant to replace 

vision and sound, but they’re a means of inclusion, and they enable 

shared experiences and information.  It’s important to realise that access 

goes beyond captions and alt text, but these features are easy to 

implement and they can make all the difference for some people. 

 

Captioned Trailers 

If you are sharing trailers on social media or on your website, then try to 

source one with captions available. Netflix trailers have captions (99% of 

the time) and Matchbox Cineclub provide captioned trailers on their 

YouTube channel. You can also source captioned trailers through 

YourLocalCinema.com  

 

Twitter Audio Notes 

Twitter has an audio notes feature, where users can upload voice 

recordings as posts. If you intend on using this feature, then please bear 

in mind that this is not accessible for D/deaf or Hard of Hearing (HoH) 

people. You should provide a transcript in the comments if you upload a 

voice note, as there are no additional captioning features.  

https://www.independent.co.uk/life-style/gadgets-and-tech/news/twitter-

voice-notes-deaf-accessible-ios-iphone-app-update-a9574966.html  

 

https://captaincaptions.com/453-2/
https://matchboxcineclub.com/
https://www.youtube.com/channel/UCVFPF2PFC3Y1w4We8lSmuxQ
https://www.yourlocalcinema.com/subtitled.trailers.html
https://www.independent.co.uk/life-style/gadgets-and-tech/news/twitter-voice-notes-deaf-accessible-ios-iphone-app-update-a9574966.html
https://www.independent.co.uk/life-style/gadgets-and-tech/news/twitter-voice-notes-deaf-accessible-ios-iphone-app-update-a9574966.html


Screenreaders and Alternative Fonts on Twitter 

A screen reader is a form of assistive technology used by many blind or 

visually impaired people for digital access, and this software turns text 

and image content into speech or into braille output on an external 

hardware device. Some people might use VoiceOver on Apple products, 

which reads out text information on the screen.  

I’ve attached a viral video of Kristy Viers: a visually impaired person 

demonstrating how she uses her smartphone.  

You might have seen alternative fonts being used on Twitter. Some users 

might have their username in a cursive font. Studios like A24 or Netflix 

sometimes use alternative fonts in their marketing campaigns. You should 

refrain from using alternative fonts for any Twitter posts, as screen readers 

cannot translate this information.  

 

Hashtags 

If you are using hashtags on Twitter or Instagram, then you should use 

CamelCase and capitalise the first letter of every word. By capitalising the 

first letter of each word, screen readers can read out the hashtag correctly. 

For example, you would write #FilmReview, rather than #filmreview. 

 

Alt Text/Image Descriptions  

Imagine you’re on Facebook or Twitter: none of the photos are loading 

and there’s missing text, but everyone else is replying and engaging with 

the posts. If images on social media don’t have alt text, then this is what 

it can feel like for blind or visually impaired people who use assistive 

technology. If images don’t have alt text, then this excludes blind people 

from accessing the same information as sighted people.  

Social media platforms such as Twitter and Instagram enable users to 

add 'alt text' for images they post. Alt text (alternative text) is the invisible 

description of images which screen readers can translate into speech. 

Image descriptions do not have to be elaborate, but they must be accurate 

and concise. I have provided an example below:  

https://twitter.com/Kristy_Viers/status/1287189581926981634
https://twitter.com/TheGreenKnight/status/1227951809421041665
https://twitter.com/NetflixFilm/status/1314223101157109762


 

 

 

 

 

 

 

An empty cinema screening room with a blank, white cinema screen, 

and there are numerous rows of crimson red cinema seats. The lights 

are on, illuminating the screen and seats.  

 

Writing alt text is sometimes a matter of individual interpretation and 

consideration of context. You should consider the accompanying text 

that goes with an image in an article or social media post. Try not to 

write redundant details, and always state the content and function of the 

image.  

It’s important to convey the essence and mood of the photo, for 

example, if there is a photo of a playful dog, then the alt text should state 

that the dog is acting in a playful manner.  

If you are uploading images that has text in the image itself (text that is 

important for context, rather than for decorative means), then you would 

type the words from the image into alt text as most screen readers 

cannot read screenshotted images or printed words in an image.  

Twitter has provided a step by step guide to inserting alt text, which can 

be accessed here.  

On Instagram, you would start by uploading or taking a photo on the app. 

You would filter and edit the image as normal, and then select ‘Next’. If 

you select ‘Advanced Settings’ on the bottom of the screen, you can select 

‘Alt Text’ and type in your image description.  

On Facebook, you can select the photo you wish to add. You then click 

‘Edit Photo’ and tap ‘Alt Text’. You can either leave the automatically 

generated text (if it is correct) or write in your alt text.  

https://help.twitter.com/en/using-twitter/picture-descriptions


If you are posting on a platform that does not provide an alt text feature, 

then you can post an image description as a comment on the post. For 

example, you can post a comment saying ‘(Image description: An empty 

cinema screening room with a blank, white cinema screen, and there are 

numerous rows of crimson red cinema seats. The lights are on, 

illuminating the screen and seats.)’ 

Most platforms do not currently have alt text features for GIFs or videos, 

so you can apply the same practise here, where you can comment on the 

post with a description. 

However, Twitter now has an alt text function for GIFs. Go into the Twitter 

account’s settings and select “compose image descriptions”. Choose a 

GIF to post and on the bottom right-hand corner there should be a button 

that says “ALT”. You can then insert your GIF description, for example, 

“GIF of a person dancing and celebrating with colourful confetti”.  

In addition to alt text, you could put the image description in your caption 

so that more people can access this information. This is also an 

opportunity to put in more detail, whereas alt text should be concise.  

 

Alt Text on WordPress 

If you are uploading an article on WordPress, then you can add alt text to 

any images you are uploading. You first upload the image into the site’s 

Media Library where you can then select “edit”. There should be an option 

below the title and caption that says alt text, where you can then type in 

your description. You can then select “done” for the description to apply.  

 

Contrast and Fonts 

Be mindful of the contrast of your website, and the text size. It’s better to 

stick with one or two colours and to create high contrast, and to pick font 

sizes that are at least 12 and above. You should use Sans Serif fonts, 

rather than Serif as this is more difficult to read for those with low vision. 

Use fonts like Arial, Verdana, Calibri, over fonts like Courier and Avant 

Garde, which are more cursive.  

 

 

https://www.instagram.com/p/CFxPlk_D3ha/


Practice Makes Perfect 

Digital Accessibility is always changing and developing as technology 

improves, and there’s a wealth of resources and opinions on the 

internet. If you implement these small changes into your social media 

and website content, then it’ll become second nature in no time. Practice 

makes perfect! Writing alt text is a skill that you learn over time and it’s 

usually a case of personal interpretation. It’s okay to make mistakes, and 

you can always start off by using a “checklist” before posting online.   

I recommend reading RNIB’s tips for making your social media more 

accessible. This includes a short but comprehensive and concise list of 

access features.  

https://www.rnib.org.uk/rnibconnect/technology/making-your-social-media-accessible

